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Status and Trends of Research on Digital Reading Promotion at Home and Abroad
Mao Yihong Ma Kunkun

Abstract: From two perspectives of theoretical research and practical research, this paper summarizes
the research achievements of digital reading promotion at home and abroad. The result shows that the aca-
demia have studied the necessity, significance, concept, elements, process, model and management of dig-
ital reading promotion, initially formed a certain theoretical system, and have introduced and analyzed the
development of digital reading promotion at home and abroad. However, there is lack of systematic and in-
depth theoretical research, lack of investigating the practice of promotion object, promotion information
and other aspects, lack of timely tracking of the development of digital reading promotion at home and a-
broad. The research methods are mainly based on activity experience and simple qualitative analysis, but
few empirical studies. On this basis, the future research trends are discussed in order to provide reference
for further research on digital reading promotion.

Keywords: Reading Promotion; Digital Reading; Digital Library; Marketing; Promotion
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